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TV 11% 67%
Newspaper 19% 12%
Internet 55% 2%
Outdoor 16% 4%
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TV, radio _ . . Online  Wireless Social Movie

. Printmedia  outdoor metro . . . .
media . . media media media media

media media
Substantially reduce 25.8% 14.1% 21.7% 27.3% 8.6% 23.2% 22.2% 32.3%
Slightly cut 12.1% 15.2% 10.6% 8.6% 6.1% 12.1% 6.1% 4.5%
In line 39.4% 40.4% 44 4% 47 5% 33.8% 46.5% 45.5% 53.5%
Slightly increase 12.6% 17.2% 15.2% 9.6% 28.3% 12.6% 17.2% 1.1%
Significantly inrease 10.1% 13.1% 8.1% 1.1% 23.2% 5.6% 9.1% 2.5%
Source: MM
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DISCLOSURE OF INTERESTS

(1) The Analysts and their associates do not serve as director in the listed corporations mentioned in this Research Report.

{2) The Analysts and their associates have no financial interests in the listed corporations meanfioned in this Research Report.

(3) Except for Shandong Chenming (01812), Guotai Junan and its group companies do not hold more than 1% of the market

capitalization of listed corporations mentioned in this Research Report

{4) Guotai Junan and its group companies have had investment banking relationships within the preceding 12 months for China All Access (00533) f Huaneng Fower (00902) f
China Titans Energy (02188} TC Interconnect Holdings Lid (00515) f Costin New Materials (02228) f West China Cement {2233 HK) mentioned in this Research Report.

DISCLAIMER

This Research Report does not consfitute an invitation or offer to acquire, purchase or subscribe for securities by Guotal Junan Securities (Hong Kong) Limited ("Guotai Junan™)
Guotai Junan and its group companies may do business that relates to companies covered in research reports, including investment banking, investment services and efc.
{for example, the placing agent, lead manager, sponsor, underwriter or invest proprietarily).

Any opinions expressed in this report may differ or be contrary fo opinions or investment strategies expressed orally or in written form by sales persons, dealers
and other professional executives of Guotai Junan group of companies.
Any opinions expressed in this report may differ or be contrary to opinions or investment decisions made by the asset management and investment banking groups of Guotai Junan.

Though best effort has been made to ensure the accuracy of the information and data contained in this Research Report, Guotal Junan does not guarantee the accuracy

and completeness of the information and data herain.

This Research Report may contain some forward-looking estimates and forecasts derived from the assumptions of the future political and economic conditions with

inherently unpredictable and mutahle situation, so uncertainty may contain.

Investors should understand and comprehend the investment objectives and its related risks, and where necessary consult their own financial advisers prior to any investment decision.

This Research Report is not directed at, or intended for disiribution to or use by, any person or enfity who is a citizen or resident of or located in any jurisdiction where
such distribution, publication, availahility or use would be contrary to applicable law or regulation or which would subject
Guotai Junan and its group companies to any registration or licensing requirement within such jurisdiction.

@ 2011 Guotai Junan Securities (Hong Kong) Limited. All Rights Reserved.

27/F., Low Block, Grand Millennium Flaza, 181 Queens’ Road Cenfral, Hong Kong.
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